
By MARY SCHLEY

WHEN NEW Mayor Steve Dallas
takes his place behind the dais after next
week’s swearing in, he’ll be ready to get
down to business with the help of two
new council members, Jan Reimers and
Bobby Richards, plus Carrie Theis, who
has been on the council since 2012, and
new city administrator Chip Rerig. 

The newly elected officials will take
the oath of office at a ceremony in
Carmel City Hall Wednesday, April 27, at

4:30 p.m.
“We’re in a congratulatory mode for

the council-elect, obviously,” Rerig told
The Pine Cone Thursday, shortly before
Monterey County Registrar of Voters
Claudio Valenzuela delivered the certi-
fied election results to city clerk Ashley
Wright. “We’re enthused for them.”

Among Rerig’s first orders of busi-
ness is training the new mayor and coun-
cil members on their roles and responsi-

By MARY SCHLEY

WITHIN THE past several months, four
new skincare stores have opened on Ocean
Avenue and started hawking samples to passers-
by, prompting numerous complaints from
shoppers, neighboring business owners,
and the city’s code enforcement officer
and city attorney.

The first of the four, Gold Elements,
opened last summer in the place of a jew-
elry store on the north side of Ocean just
west of Dolores Street, next to the Alain
Pinel real estate office on the corner. 

Two more, Skin Frenzy and Senselife,
opened across the street in the former Tea
Rose and Material Goods spaces, and the
newest, Ocean Skin Care, opened last
week in the old Carmel Forecast building
on Ocean Avenue just north of Dolores
Street.

All four businesses are based in
Southern California — Los Angeles and
Van Nuys — and two of them have the
same owner, Liam Ben David. The others
are run by Gilad Erlich and Moshe Palgir.
All of them sell “anti-aging” and other
skincare products, and representatives
stand in their doorways with trays of small
packets that they offer to everyone who
passes by.

“I’ve had customers come in my store who
are done with shopping, and all they want to do
is vent,” Teresa Bradford, who owns Heart Beat
Boutique on the corner of Ocean and Monte

Let’s hope she turned him down
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Park officials were horrified to discover that some would-be Romeo defaced a rock at Point
Lobos State Reserve last weekend. Now, they’re hoping to identify the vandal — and they’re
also hoping nobody went to the prom with him. See 15A.

Full plates expected upon 
swearing in of new mayor, council
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New Mayor Steve
Dallas confers with
recently hired city
administrator Chip
Rerig on what’s next
for the city under
their leadership.

P.G. VOTERS BACK LUXURY HOTEL

n Activist won’t be prosecuted
for removing ‘Yes on X’ signs

By KELLY NIX

PACIFIC GROVE voters this week
overwhelmingly approved a ballot mea-
sure to change the zoning of the
American Tin Cannery site to allow the
possibility of a luxury hotel to be built in
its place.

According to the Monterey County
elections office, 3,764 P.G. voters partic-
ipated in the April 19 special election,
and 59.7 percent of them voted Yes on
Measure X, while 40.3 percent voted No. 

The hotel which developer Domaine
Hospitality Partners wants to build on the
under-utilized site would bring millions
of dollars in revenue to cash-strapped
P.G., according to the city. 

“We are thrilled with the support of
Pacific Grove citizens,” spokesman
David Armanasco told The Pine Cone.
“From the beginning, it has been the cit-
izens who initiated the petition drive to

get the measure on the ballot, and we are
just grateful with how the Project Bella
vision has been embraced.”

But work toward bringing what’s
called Project Bella come to fruition has
just begun, and review under the strict
standards of the California
Environmental Quality Act is just the
beginning, especially amid concerns
about the proposed hotel’s impacts on
traffic and water.

“We will welcome the community
participation as the environmental stud-
ies move forward,” Armanasco added.

The hotel will require approval by
numerous entities, including the City of
Pacific Grove and the California Coastal
Commission. Domaine partners spent
about $40,000 for the special election so
the hotel could be included in Pacific
Grove’s Local Coastal Program, which
the coastal commission is set to review in
August.

The upscale hotel would include 225
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The new face of downtown? Representatives of four new skin-
care stores aggressively offer free samples to passersby on
Ocean Avenue — and a lot of people don’t like it.

See HAWKERS page 24A

See HOTEL page 14A

Should Highway 1 be a toll road? 
By CHRIS COUNTS

RESPONDING TO a call for solutions to
Big Sur’s growing traffic, illegal camping and
litter troubles, residents packed the Big Sur
Lodge Conference Center April 15 to give their
elected representatives an earful.

But instead of serving as a gripe session
about slow drivers, increasing trash and the
crazy stuff people do with their cell phone cam-
eras when they should be watching the road,
much of the talk was actually about solving the
problems that have resulted from a massive spike
in tourism down the coast — including charging
a fee to drive there.

“We all have stories we can tell that could
take the entire day or week,” Kate Novoa told the
standing room-only audience at the quarterly Big
Sur Multi-Agency meeting. “But we need to get

together to come up with some answers.”
Citing examples of places in the United States

and Europe that have limited the numbers of
tourists who can visit on a particular day, Novoa
said such a strategy could be effective in Big Sur.
As an example, she pointed to Italy’s Cinque
Terre. After 2.5 million tourists visited there last
year, Italian officials decided to limit that num-
ber to 1.5 million people in 2016 by requiring
people to have tickets. She also raised the idea of
making Highway 1 in Big Sur a toll road.

While it’s unclear if Novoa’s ideas would pass
the scrutiny of state officials and the general
public, they have long been talked about in Big
Sur, noted Tim Green.

“This idea doesn’t come from you and me,”
Green said. “It was suggested 40 years ago by

See CONGESTION page 12A

See PLATES page 14A
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Skin-care hawkers irritate 
business owners, customers




